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Cleveland Metroparks is the primary provider of conservation, outdoor education, and recreation 

services for the residents of Cuyahoga County and Hinckley Township in Medina County. In

1990, Cleveland Metroparks initiated Metroparks 2000: Conserving Our Natural Heritage, 

a 15-year master plan for the entire Park District.

 
 
Cleveland Metroparks was the vision of William A. Stinchcomb (1878-1959). As early as 1905, Stinchcomb, a 
Cleveland city park engineer, urged local leaders to take advantage of the exceptional character of the area's 
natural places by creating a park and boule-vard system that would eventually encircle Cuyahoga County.  In 
the early years, the Park District concen-trated its efforts on acquiring land before advancing property values 
and private development placed it beyond reach.  Later, during the Depression, funds were used to provide 
maximum employment, and at the same time, to develop and improve the parks for public use. Subsequent 
initiatives of acquisition and develop-ment managed to create Cleveland Metroparks as we know it today, an 
open space system of nature, beauty and diversity.  Built and undeveloped landscapes dedi-cated to 
conservation of open space provide outdoor recreation and education experiences for millions of annual 
visitors.  Metroparks 2000, the Park District Master Plan, and Cleveland Metroparks Zoo Master Plan were 
developed in the mid 1990s to insure well-rea-soned policy parameters would be in place to guide decision 
making in the years to come.

This Marketing Plan takes its cue from the com-prehensive master plans and seeks to define the role of 
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marketing for Cleveland Metroparks. This plan orga-nizes information for decision making, gathers signifi-
cant policy and administrative procedures, and seeks to define the most cost-effective strategies to direct 
limited staff and financial resources. This is a fluid approach. The plan will be amended and augmented in the 
com-ing years with further research findings and analysis of trends. This will insure an accurate reflection of 
the current market conditions and Cleveland Metroparks place within it.

M. Jane Christyson
Director of Marketing & Visitor Service

 
 
Acknowledgments: Portions of this plan were written or edited by the following Cleveland Metroparks 
staff: Doug McRainey, Park Planner; David Scott, formerly Manager of Research and Program 
Evaluation (1991-1994) and now Assistant Professor at Texas A&M University; Steve Coles, Chief of 
Park Planning; B.J. Callaghan, former Marketing Specialist; Rob Bixler, Manager of Research and 
Program Evaluation andJeanne Armelli, Secretary.
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